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Instructions to the candida(es:

1) Draw neat (ghåted dihgram whenever necessary.

2) Figures togght indicate full marks.

3) Attentpi*åy queens.

QI) Solve any questions:

a) Deåne a 'Brand'.

[101

b) Enlist different levels of product.

c) Memories concept of 'Marke •n

d) Recall definition of sales

e) What are 2 parties inv in gahchise agreement.

f) A newly launched Fest urg@has sets price higher than other establish-

ment in the area which pricing strategy is used by the restaurant.

g) Define test marketing:s

h) Memorise concept of marketing audit.

Q2) Solve any two: 1101

a) Differentiate between push & Pull strate

b) Compare & contrast advertising vs publy ity

c) Compare & contrast advertising vs perso@selling.

P.T.O.



Q3) Solve any one : 1101

a) Design suitable distribution channel for a company manufacturing & selling

'LCD TVs'.

b) Design suitable distribution clyåhnel fora company manufacturing & selling

'Hair oil'.

Q4) Solve any one : 1101

a) FormulApromoiion Mix for a religious serial to be launched on 'Sony

TV'.

b) Foöfiate@romotion Mix for a new online job portal in India.

Q5) Solve aryone: 1101

a) Design a marketing plan for a company laun a new jewellery chain

ofretail.

b) Design a marketing plan for a *a 'Fashion retail brands'.
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